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“the Nostradamus of pollsters.” 

“When Frank 

Luntz invites you to talk to his focus group, you talk to his focus group.”

 

- George Lakoff, The New Yorker

 

-BusinessWeek

Frederick W. Smith, Chairman and CEO, FedEx Corporation
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CLICK HERE 
for a Demo

PC/Internet Explorer 
required.

Pre-Luntz

First Minute
Luntz is 

on-Screen

First Minute
Luntz is 

off-Screen
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Outcome Probability

Odds of Increasing

Odds of 5% Increase

Odds of 10% Increase or more

“I feel that I owe 
my current job to 

this incredibly 
innovative     

technology.   
Nielsen Grabix 
made a genuine 
difference in my 

ability to       
demonstrate 
value to my 
Television        
employer”

- Dr. Frank Luntz
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